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Abstract 

Digital technology plays a vital role in various aspects of human life in the era of digitalization. 

Electronic devices such as the Internet and phones have changed how we interact, learn, work, and do 

business. In the current era of computers and the Internet, there are many impacts on society, both 

positive and negative. Rapid development must be halted in today's technological era. (Amalia et al., 

2023). Adaptability is crucial for any country, especially as we enter the 5.0 era or the Super Smart 

Society. In this concept, modern society is expected to rely on modern technology for daily needs the 

application of AI evidences this. Artificial Intelligence (AI), a subfield of computer science, enables 

computers to perform tasks similar to human intelligence (Jaya et al., 2018).   

Artificial Intelligence (AI) is a technology that enables computers and machines to simulate human 

learning, understanding, problem-solving, decision-making, creativity, and autonomy. (IBM.com). AI 

can analyze large amounts of data quickly and accurately. AI can be used in sales to understand 

consumer behavior patterns, predict market trends, and optimize budget efficiency. For example, AI 

can help business units reach the right consumer segments so that the costs incurred in promotions do 

not exceed the planned budget. AI can also be used to perform several tasks in sales, such as 

answering customer questions using AI in the form of chatbots, which can improve operational 

efficiency and budget efficiency. Yayasan Darul Anwar Banten's business unit must still utilize AI 

technology to develop its business. Many factors, such as a lack of knowledge abouneed for moreicial 

intelligence, technical expertise, and access to the necessary resources for implementation, can cause 

this.  
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INTRODUCTION 

In the era of digitalization, digital technology plays a vital role in various aspects of human life. 

Electronic devices such as the Internet and telephones have changed how we interact, learn, work, and 

do business. In the current era of computers and the Internet, there are many impacts on society, both 

positive and negative. One of the positive effects is that it makes searching for information, 

entertainment, and knowledge more accessible. However, the negative effect is related to children's 

behavior and manners, precisely their tendency to imitate Western culture, even if they can do so. 

Children can view images, listen to music, watch videos, play games, and engage in other online and 

offline activities, enabling them to behave this way. Due to their high curiosity and tendency to 

imitate what they see and watch, parents must ensure that children are not selective when using 

technological tools.   

In the current technological era, rapid development must be halted. (Amalia et al., 2023). 

Adaptability is crucial for any country, especially as we enter the 5.0 era or the Super Smart Society. 

In this concept, modern society is expected to rely on modern technology for daily needs—the 
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application of AI evidences it. Artificial Intelligence (AI), a subfield of computer science, enables 

computers to perform tasks similar to human intelligence. Jaya et al. (2018).  

Artificial Intelligence (AI), called kecerdasan buatan, is a technology that enables computers 

and machines to simulate human learning, understanding, problem-solving, decision-making, 

creativity, and autonomy (IBM.com). AI can analyze large amounts of data quickly and accurately. AI 

can be used in sales to understand consumer behavior patterns, predict market trends, and optimize 

budget efficiency. For example, AI can help business units reach the right consumer segments so that 

the costs incurred in promotions do not exceed the planned budget. AI can also be used to perform 

several tasks in sales, such as answering customer questions using AI in the form of chatbots, which 

can improve operational efficiency and budget efficiency. 

Currently, Yayasan Darul Anwar Banten's business unit has not yet utilized AI technology in 

developing its business. This can be caused by many factors, such as a lack of knowledge about 

artificial intelligence, technical expertise, and access to the resources needed for implementation.  

The Darul Anwar Islamic Boarding School Foundation is an Islamic educational institution in 

Serang, Banten Province. Founded to provide education and training based on Islamic principles, this 

foundation is committed to shaping a generation of youth with noble character and extensive 

knowledge. This Islamic boarding school plays a vital role in developing religious education and life 

skills for students from various backgrounds. 

 

METHOD AND PROCEDURES 

The stages and methods carried out in this activity are the committee conducted a survey and 

interviews with several UMKM under the auspices of the Darul Anwar Islamic Boarding School 

Foundation to what extent they understand and understand the use of IA technology, the committee 

suggested this face-to-face activity to increase UMKM knowledge in the use of IA technology that 

can help develop their business. Before this activity was carried out, the committee had conducted 

interviews and approaches through the Darul Anwar Islamic Boarding School Foundation team, and 

from the results of the interview, proposals or input were obtained so that the committee carried out 

activities in the form of seminars and presentations as provision for UMKM in using AI technology in 

developing their businesses. 

The details of the information of this seminar activity are as follows: 

1.  Time and Place of Implementation 

 Day and Ladder Implementation: Sunday, 06 Oktober 2024 

 Implementation Time: 08.00 a.m. – 11.00 a.m. 

 Place of Implementation: Darul Anwar Islamic Boarding School Foundation 

2.  Implementation (Event Arrangement) 

 The composition of the implementation event is as follows: 
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Table 1. Event Arrangements 

Time Schedule Schedule Performer 

08.00 – 08.15 

08.15 – 08.30 

 

08.30 – 08.45 

08.45 – 09.00 

09.00 – 09.15 

09.15 – 09.30 

09.30 – 10.00 

10.00 – 10.15  

10.15 – 10.30 

10.30 – 11.00 

Opening  

Opening Speech 

 

Session 1 

Session 2 

Ice Breaking 

Session 3 

Q&A Session  

Games 

Souvenir is Giving 

Closing & Documentation  

Anggun Anggraini, S.E., M.M. 

Dr. H. Endang Ruhiyat, S.E., M.M. CSRA., 

CMA. 

Napisha, S.E., M.Ak 

Ading Sunarto S.E., M.M. 

Anggun Anggraini, S.E., M.M. 

Aldila Rahma Putri, S.T., M.B.A. 

Team 

Team 

Team 

Anggun Anggraini, S.E., M.M. 

 

RESULTS 

The offline seminar on utilizing AI technology to enhance profits in business units 

managed by Darul Anwar Foundation Banten highlighted practical strategies and tools to 

optimize operations. Participants were introduced to AI-driven solutions such as predictive 

analytics for demand forecasting, chatbots for customer service, and automated marketing 

tools to improve outreach efficiency. Case studies specific to the foundation’s business units 

demonstrated how AI applications could streamline decision-making and reduce operational 

costs. The seminar also emphasized the importance of training staff to effectively integrate AI 

into daily workflows, fostering a tech-savvy organizational culture that aligns with modern 

business practices. 

 

Figure 1 Opening Ceremony  
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Figure 1. Session 1 

 

 

Figure 3 Session 2 
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Figure 4. Session 3 

 

Figure 5. Q&A Session 

 

Figure 6. Souvenir is Giving 
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Figure 7. Documentation with all participants 

 

CONCLUSION  

From this Community Service activity, it has been demonstrated that AI technology can 

effectively boost profits in the Darul Anwar Foundation's business units. This initiative is designed to 

enhance operational efficiency, enable smarter management, and create more effective marketing 

strategies. The approach includes a structured process starting with a thorough needs assessment to 

identify areas for improvement, followed by the selection of appropriate AI tools tailored to the 

business units’ specific requirements. Implementation involves training staff to integrate these tools 

seamlessly into workflows, ensuring smooth adoption. Monitoring and evaluation are conducted to 

measure progress and refine strategies. When successfully executed, this initiative significantly 

impacts the business unit's performance, contributing to the foundation's mission of achieving optimal 

results. 
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